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BREAKING DOWN
THE WALLS OF THE MEDIA
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“A LIE CAN GO AROUND THE
WORLD BEFORE THE TRUTH GETS
ITS PANTS ON” I
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SIR WINSTON CHURCHILL
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ECHO CHAMBERS
PEOPLE TEND TO SEEK INFORMATION
THAT ALIGNS WITH THEIR VIEWS




ETHICS
















“WHATEVER CHANGES PLATFORM COMPANIES
MAKE, AND WHATEVER INNOVATIONS FACT
CHECKERS AND OTHER JOURNALISTS PUT IN
PLACE, THOSE WHO WANT TO DECEIVE WILL
ADAPT TO THEM. MISINFORMATION IS NOT LIKE
A PLUMBING PROBLEM YOU FIX. IT IS A SOCIAL
CONDITION, LIKE CRIME, THAT YOU MUST
CONSTANTLY MONITOR AND ADJUST TO. 5\




WHAT IS TRUTH?

“TRUTH IS NO LONGER DICTATED BY
AUTHORITIES, BUT IS NETWORKED BY
PEERS. FOR EVERY FACT THERE IS A
COUNTERFACT AND ALL THESE
COUNTERFACTS AND FACTS LOOK

IDENTICALLY (VALID) ONLINE”

KEVIN KELLY, WIRED MAGAZINE
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DO ETHICS MATTER?

“THERE ARE A LOT OF RICH AND UNETHICAL
PEOPLE, POLITICIANS, NON-STATE ACTORS
AND STATE ACTORS WHO ARE STRONGLY
INCENTIVIZED TO GET FAKE INFORMATION
OUT THERE TO SERVE THEIR SELFISH
PURPOSES?”

JASON HONG,

SCHOOL OF COMPUTER SCIENCE AT
CARNEGIE MELLON UNIVERSITY

L\




WHAT’S GOING TO HAPPEN
IN 2, 5 AND 10 YEARS?
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WHAT WE LOOK AT TO PREDICT THE
FUTURE OF INFORMATION
INFAiMOIDIOED S YsTEMS

MEDIA COMPANIES DEVELOPMENT

COMMUNICATION MANAGERS’ VISIONS




WHAT WE LOOK AT TO PREDICT THE
FUTURE OF INFORMATION
INFAiMOIDIOED S YsTEMS




THE OLD CONTINENT

QLD

CONTINENT




HOW INFORMATION IS
PRODUCED




INDEPENDENTLY
FAST
REMOTELY




HOW INFORMATION IS
DIVULGED




BROADCAST
SHARED




HOW INFORMATION IS
CONSUMED




UBIQUITOUSLY AND CONTINUOSLY




HOW INFORMATION IS REGULATED




INFORMATION LITERACY




WHAT WE LOOK AT TO PREDICT THE
FUTURE OF INFORMATION
TECHNOLOGY:

MEDIA COMPANIES DEVELOPMENT




CONSTANT GROWTH OF FACEBOOK




FACEBOOK 10 YEARS ROAD MAP

"We are building the technology to give anyone the power
to share anything they want with anyone else."
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WHERE ARE MEDIA COMPANIES
INVESTING MONEY?

NEW CHANNELS/INTEGRATION
VIDEO
MOBILE
SOCIAL ADS
ARTIFICIAL INTELLIGENCE
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VIRTUAL /| AUGMENTED REALITY




1) NEW CHANNELS / INTEGRATION




DESTROYING COMPETION




2) VIDEO




3) MOBILE




4) SOCIAL ADS




S5) ARTIFICIAL INTELLIGENCE




6) VIRTUAL AND
AUGMENTED REALITY




STAY TUNED ON SNAPCHAT AND
AUGMENTED REALITY
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COMMUNICATION MANAGERS’ VISION
DATA
TOOLS/INTEGRATION
AUTOMATION




DATA







AUTOMATION




WHO WINS THE ELECTIONS:
1. THOSE WHO UNDERSTAND ALGORYTHMS
2. THOSE WHO FOCUS ON AUDIENCE BEHAVIOUR
3. THOSE WHO MANAGE TO INSTILL A SENSE OF
TRIBALISM THROUGH THE ABOVE MENTIONED




DO YOU NOW HAVE MORE OR
LESS TRUST IN THE FUTURE?




IT DOESN’T MATTER.
ACTONIT







